
This gaming partner has been part of South Florida for centuries.
They partnered with McClatchy to have their voice heard.
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PAINTING THE BIG PICTURE:
ESTABLISHING A VOICE IN THE 
SOUTH FLORIDA COMMUNITY

CONTENT DEMANDING TO BE 
SEEN: DYNAMIC CREATIVE
SETS THE STAGE

DIGITAL AND BEYOND:
REACHING NEW AUDIENCES 
BOTH ONLINE AND IN PERSON

KEY WORK: THREE CREATIVE 
PIECES THAT HELPED DEFINE 
THE CAMPAIGN
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Creative Lab video shoot at their 
Resort and Casino.
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THE CHALLENGE
Floridians may not see tribe 
members at dinner on South Beach 
or at the local school board meeting. 
But they’ve been part of South 
Florida – protecting The Everglades 
and passing on their rich traditions – 
for centuries. They partnered with 
McClatchy to be more visible in the 
community while driving results for 
their business interests and cultural 
causes.

THE SOLUTION
Miami’s a vibrant, crowded market. So 
we helped separate the tribe from 
the noise not just by creating great 
digital tactics, but also by deploying 
those in the places the community 
lives, works and plays.

Artist Bunky Echo-Hawk stands in front of the mural he created for the 
s in Miami’s world-famous Wynwood district
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Creative Lab video shoot at the 
Golf and Country Club

STORYTELLING FIRST
Our Creative Lab team produced 
award-winning video, written stories 
and designs that engaged, educated 
and changed perceptions. 

BRINGING IT TO THE PEOPLE
But the stories didn’t just engage the 
audience on their screens. We produced 
a mural by renown artist Bunky 
Echo-Hawk in time for Art Basel and 
held exclusive events there. Then, we 
created an educational video installation 
and placed it in two international 
airports and three well-traveled malls 
just in time to reach an influx of tourists 
for Super Bowl LIV in Miami.
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